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Colombiatex 2026: Latin American cycling is ready for innovation, but
technology alone is not enough
The Armadillo Floating and the Armadillo Concept captured visitors’ attention.

Colombiatex 2026 revealed one clear takeaway: the Latin American cycling market is
strongly attracted to technical innovation, despite still being in the process of establishing
its own identity.

Throughout the event, industry professionals focused on high-performance solutions
designed to enhance rider comfort and performance. Technologies such as the Armadillo
Floating were of particular interest, highlighting a more mature approach among local
manufacturers, who are increasingly keen to understand not only how a product performs,
but also why.

There were numerous technical questions regarding the tangible benefits of the adopted
technologies, as well as advanced design choices such as the two-component structure.
This attitude defines a market that is curious and receptive, and which is still in the process
of learning — a positive signal showing how technology has become an essential starting
point, but is no longer sufficient in itself.

The experience at Colombiatex brought a central theme into focus: many cycling brands
across Central and South America are fascinated by innovation, yet struggle to translate this
into a distinctive and recognisable market proposition. While performance is increasingly
expected, brand identity is still under construction.

In this context, the role of component suppliers is evolving. It is not just about delivering a
technical product; it is also about working alongside brands on a broader journey — starting
with a deeper understanding of technology, continuing with design support, and ultimately
contributing to the development of a coherent vision that enables true market
differentiation.

Despite its reduced international presence due to the current geopolitical climate,
Colombiatex reaffirmed the significant potential of the Latin American cycling market. In
order to realise this potential, the industry requires education, technical expertise and
partnerships that extend beyond the product itself.

“The market is exciting and full of opportunities,” explains Romano Tesser, Sales Manager
at TeoSport. “The real challenge now is to collaborate with local brands to transform
innovation into identity, by incorporating products that deliver genuine comfort and
performance to riders.”

Colombiatex 2026 thus concludes with an insight into a market in evolution, where
technological advances are impressive, but the ability to give them meaning is what truly
makes the difference.
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